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« What is Digital Marketing What if 1 live to

 Who is your audience?

 What's driving your campaign?

° Ste pS to Runn | N g more options than sver befor: it san be diffcul s know where o seart when o t panming

your future in retirement. While the possibilities may seem endless, adding a little structure and
organization to the thought process can provide you with clarity and direction. This self-assessment

.
a S u C C e SSfu | C a I I I p a I g I I can help you gauge where you are doing well and where you may need additional help and advice.

General

1. I know and have discussed when | would like to retire and what that looks like for me.

Yes No

2. | have used a life expectancy calculator (such as this one) to determine my potential longevity.

—Yes _No

3. | have identified the top 3 priorities I'd like to focus on in retirement.

Yes No

4. | have a wellness plan that incorporates physical activity and nutrition into my life.

5. lam ready for this next chapter of my life.

—Yes _No

For Advisor Use Only. Not for Public Distribution.
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What is Digital Marketing?
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Digital Marketing

« Digital Marketing encompasses
all marketing efforts through
digital channels, such as websites,
social media, email, and search
engines used to connect with

prospects and current clients DIGITAL
MARKETING

For Advisor Use Only. Not for Public Distribution.



How Advisors
Are Marketing
Today

Almost half of marketing
now has digital component

Source: How Financial Planners Actually Market Their
Services, Kitces Report, Vol. 2 2019

For Advisor Use Only. Not for Public Distribution.

Marketing Strategy

% of Advisors Using

Client Referrals 93%

COls 60%

Networking 47%

42%
31%
30%
Education Events 29%

Seminars 26%

Firm Brochure 26%

24%
12%
%
10%
10%
Direct Mail 9%

Paid Advertising 8%

Book 7%

Solicitors 7%

Radio 5%

Custodial Referrals 5%

Marketing Lists 3%




Advisors’ Top Strategic Initiatives

Source: Schwab Benchmarking Study 2019
For Advisor Use Only. Not for Public Distribution.
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Acquire new clients through client referrals

Acquire new clients through business referrals

Improve productivity with new technology

Enhance strategic planning and execution

Recruit staff to increase firm's skill set/capacity

Improve satisfaction for existing clients

Improve productivity using process changes

Bring on principal with existing book of business

Develop or enhance a succession plan

SYMMETRY"
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Putting Your Brand to Work

How do you run a successful digital marketing campaign?




Start With WHY

Why do you want to run the digital marketing campaign?

For Advisor Use Only. Not for Public Distribution.

Brand
Awareness

Lead
Generation

Stronger
Client
Relationship

Additional
Subscribers
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SMART Goals

SPECIFIC MEASURABLE

Your goal is direct, Your goal is quantifiable
detailed, and to track progress
meaningful. Or success.

For Advisor Use Only. Not for Public Distribution.

ATTAINABLE

Your goal is quantifiable

to track progress or
success

RELEVANT

Your goal aligns
with your company
mission.

SYMMETRY"

TIME-BASED

Your goal has a deadline.



Setting Goals SYMMETRY

 Don't just say you want to generate »
“more” leads. Quantify it with a number

that is both attainable and trackable. N
¢

« A working goal could be:
and gain 2 new clients in 8 weeks. ’

GCenerate 50 leads from the campaign

Y




The WHO

Who is your ideal client for the campaign?

Sample Sally

Age
35 to 44 years

Highest Level of Education
BA in Communications

Social Networks

000

Organization Size

1001-5000 employees

Job Responsibilities

Consult with employers to identify needs

and preferred qualfications
Interview applicants about their
experience, education and skills
Contact references and perform
background checks

Inform applicants about job details such

as benefits and conditions

Hire or refer qualified candidates
Conduct new employee orientations
Process paperwork

Goals or Objectives

Increase the percentage of active open

pesitions filled within the targeted deadline.

Maintain the employee retention rate (less
company-initiated transtions) above 75%.

They Gain Information By

Reading blog posts
Receiving Industry email newsletters
Social media

For Advisor Use Only. Not for Public Distribution.

Reports to

Head of HR

Their Job Is Measured By

Talent Acquisition
Talent Development
Performance Management

Biggest Challenges

Compliance

Management changes

Workforce training and development
Adapating to innovation

Tools They Need to Do Their Job

BambooHR
Greenhouse
Slack

Trello

SYMMETRY"

Preferred Method of Communication

Email
Social Media (Twitter, FB, Linkedin)




The WHAT SYMMETRY"

What marketing will you need for the campaign?

For Advisor Use Only. Not for Public Distribution.
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The Live to 100 Campaign




ampaign Elements

What if | live to

00?

Retirement Readiness Assessment

With life expectancy rates increasing, an abundance of information at everyone's fingertips and
more options than ever before, it can be difficult to know where to start when it comes to planning
your future in retirement. While the possibilities may seem endless, adding a little structure and
organization to the thought process can provide you with clarity and direction. This self-assessment
can help you gauge where you are doing well and where you may need additional help and advice.

General

1. I know and have discussed when | would like to retire and what that looks like for me.

Yes No

2. 1 have used a life expectancy calculator (such as this one) to determine my potential longevity.

—Yes —No

3. I have identified the top 3 priorities I'd like to focus on in retirement.

4. I'have a wellness plan that incorporates physical activity and nutrition into my life.

Yes No

5. lam ready for this next chapter of my life.

Yes No

SYM‘M ETRY"

YOUR

LOGO
LoEO 3

What if | live to

1.;2'1{:]n‘i]’1§;’

The good news: We are living longer, healthier lives. A typical 65-year-old baby boomer couple
could spend as much as 25 - 30 years in retirement. And as medical advances continue,
reaching 100 or more will become increasingly common.

The bad news: Too many people don’t have a

retirement plan that can keep them comfortable for

30+ years. For many, there is a real risk of outliving
their money. Our Retirement Readiness

Assessment can help you think through the key -
issues and challenges you will need to plan for.

For Advisor Use Only. Not for Public Distribution.

What if | live to

K 700?.

LEARN MORE

L e D R et |

A typical 65-year-old baby boomer couple could spend
as much as 25 - 30 years in retirement. And as medical
advances continue, reaching 100 or more will become
increasingly common.

Our 20-question Retirement di A can

help you understand the key opportunities and
challenges.

0 e |

WHATIFI LIVETO
100?

Too many people don’t have a retirement plan that
can keep them comfortable for 30+ years. For many,
there is a real risk of outliving their money.

Our Retirement Readiness Assessment can help
you think through the key issues and challenges
you need to plan for

P ceccccacaoe-




1. What is the Campaign/Resource?

Live to 100 Checklist

For Advisor Use Only. Not for Public Distribution.

What if | live to

Retirement Readiness Assessment

With life expectancy rates increasing, an abundance of information at everyone's fingertips and
more options than ever before, it can be difficult to know where to start when it comes to planning
your future in retirement. While the possibilities may seem endless, adding a little structure and
organization to the thought process can provide you with clarity and direction. This self-assessment
can help you gauge where you are doing well and where you may need additional help and advice.

General

1. I know and have discussed when | would like to retire and what that looks like for me.

Yes No

2. | have used a life expectancy calculator (such as this one) to determine my potential longevity.

Yes No

3. | have identified the top 3 priorities I'd like to focus on in retirement.

Yes No

4. | have a wellness plan that incorporates physical activity and nutrition into my life.

—Yes __No

5. 1am ready for this next chapter of my life.

Yes _No

SYM‘M ETRY"



2. Create Your Landing Page

What marketing will you need for the campaign?

SYM‘M ETRY"

123

What if | live to

The good news: We are living longer, healthier lives. A typical 65-year-old baby boomer couple
could spend as much as 25 - 30 years in retirement. And as medical advances continue,
reaching 100 or more will become increasingly common.

The bad news: Too many people don't have a
retirement plan that can keep them comfortable for

30+ years. For many, there is a real risk of outliving
their money. Our Retirement Readiness

Assessment can help vou think through the key ~ -
issues and challenges you will need to plan for. ;

For Advisor Use Only. Not for Public Distribution.



3. Email Workflow

Live to 100 Campaign

Email 1 goes to all prospects
and clients

YOUR
LOGO
HERE

What if | live to

(004

Thank you so much for downloading our Retirement Readiness Assessment [link]

recently. We hope you found it a useful tool for understanding the key opportunities and
challenges of a long, secure, and enjoyable retirement that could take you to 100 or
even beyond

As you think about your retirement, here are additional resources (some of which we
highlighted in the Assessment) that you may find helpful

Life Expectancy Calculator

Knowing how long you might live is an important step in planning for the future.
Life spans have increased significantly in recent years. And lifestyle changes,
such as quitting smoking, exercising regularly, and of course, wearing a

seathelt, can all potentially add years to your life

long-will-i-livel

For Advisor Use Only. Not for Public Distribution.
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Emails 2 and 3 are drip emails that will be
triggered by the download of the checklist

YOUR
LOGO 1660
HERE HERE

What if | live to ¢ A ) What if | live to

| recently came across a great article in The New York Times on If

Atypical B5-year-old baby boomer couple could spend as much as 25 — 30 years in

2 & . ¥ leed More Than Money . It makes the often overlooked point that a long and
retirement. And as medical advances continue, reaching 100 or more will become e P 8

5 z secure retirement is about more than having enough money saved away. You should
increasingly common

also have a purpose and a plan for your retirement

As the article suggests, you should consider the answers to these three guestions:
Today there are almost 100,000 Americans over the age of 100. In a few decades,

there could be as many as 500,000 * What do you want out of life?
* What gives you joy?
But living a century or more means you'll not only need significant retirement fund but * How do you pay for it?

also a plan, and a purpose
P puarp No matter if you are near or even in retirement, it is never too late to address these

questions and create a better long-term plan. At [name of firm), we have decades of
At [Name of Firm), we have years of experience helping successful individuals and experience helping people plan for—and enjoy—a more secure and confident

their families plan for—and navigate—retirement with confidence retirement




Email Marketing SYMMETRY’

Email marketing is not DEAD!

The number of email users is predicted
to increase in the coming years.

3.9 4.48 Email is a Powerful Marketing Channel

2019 2024

aad

Source: Radicati Group 2020

say email is in their
top three mo: t effective

Source: OptinMaster

For Advisor Use Only. Not for Public Distribution.



4. Post to Social Media SYMMETRY

How to implement with a campaign

Are you retirement
ready?

DOWNLOAD OUR
RETIREMENT READINESS
ASSESSMENT

DOWNLOAD OUR
RETIREMENT READINESS
ASSESSMENT

For Advisor Use Only. Not for Public Distribution.



What Networks?

Primary Social Media Network for Business

Instagram  YouTube
5% 4%

1% Snapchat
(n=6)

Facebook
LinkedIn

Source: Putnam Social Advisor Survey, 2019

For Advisor Use Only. Not for Public Distribution.
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56% 55% 539, 52%
55%
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10% 1% 9% 79

5%
1%
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5. Additional Ways to Promote SYMMETRY

BLOG

ar’
POP-UP AD SEMINAR RADIO

For Advisor Use Only. Not for Public Distribution.



COPE (Create Once, Publish Everywhere) SYMMETRY
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For Example... SYMMETRY

What if | live to 4 ' PETERKH\;! Q m

What if | live to

Retirement Readiness Assessment

With life rates i g, al of information at everyone's fingertips and
more options than ever before, it can be difficult to know where to start when it comes to planning
your future in retirement. While the possibilities may seem endless, adding a little structure and
organization to the thought process can provide you with clarity and direction. This self-assessment
can help you gauge where you are doing well and where you may need additional help and advice.

General The good news: We are living longer, healthier lives. A typical 65-year-old baby boomer couple
1. Iknow and have discussed when | would like to retire and what that looks like for me. could spend as much as 25 - 30 years in retirement. And as medical advances continue,
_Yes _No reaching 100 or more will become increasingly common.
2. Ihave used a life expectancy calculator (such as this one) to determine my potential longevity. o1 oo
_Yes _No A (9]
The bad news: Too many people don't have a /OO.
3. I have identified the top 3 priorities I'd like to focus on in retirement. retirement plan that can keep them comfortable for
—VYes  _No 30+ years. For many, there is a real risk of outliving
4. 1 have a wellness plan that incorporates physical activity and nutrition into my life. their money. Our Retirement Readiness
_Yes _No Assessment can help you think through the key
5. T veay o RS TRt Cha ke By i issues and challenges you will need to plan for.

—Yes _No

DOOG®E

W—/
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Measuring Success

How do you tell the effectiveness of your campaign?

For Advisor Use Only. Not for Public Distribution.



Analyzing Data SYMMETRY’
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The Tools SYMMETRY’

Measuring the Success of Your Campaign

Google
.' Analytics

suite

0\ HubSpEHt

Google Ads



The Metrics SYMMETRY*

Email Metrics

Top Email Marketing Metrics Used by Marketers in 2020

100
88%
95%
73%
75 69%
55% 55%
47%
50
37% 35%
25
0
Open rate Click rate Unsubscribe Click-to-open Bounce Conversion Deliverability Email list Spam
rate rate rate rate or inbox size or growth complaint rate
placement rate rate

Source: Litmus.com
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The Metrics

Landing Page Metrics

SYMMETRY"

Publish date
December 31,2020 12:27 PM

URL

View details

Performance Optimization A/B Tests

Date range:  This month ~ Frequency: Daily ~

Page metrics

PAGE VIEWS TOTAL FORM SUBMISSIONS
23 0
V 39.47%
EXITS PER PAGE VIEW ENTRANCES
100% 20
A 52% vV 23.08%

https://info.symmetrypartners.com/webinars (£

NEW CONTACTS

NEW CUSTOMERS

0

AVERAGE BOUNCE RATE

100%

A 36.84%

TIME PER PAGE VIEW

0

v 100%

For Advisor Use Only. Not for Public Distribution.



The Metrics SYMMETRY"

Social Media Metrics

1. Reach
2. Engagement
3. Shares

4. Clicks

For Advisor Use Only. Not for Public Distribution.



Metrics are Great, BUT.... SYMMETRY’

What you do with the results is more important!

e $
g 1 /
;! {; DOES IT\

— > WORK?
w




If You're Not Running Digital Campaigns.... =YMMETRY
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Your Brand Could Be Working.... SYMMETRY"

2477
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Let's Recap SYMMETRY’

A successful digital marketing campaign relies on &4 things:
1. Goals and objectives

2. ldeal client persona

3. A useful resource or event

4. Analyzing the results

For Advisor Use Only. Not for Public Distribution.
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For everyone that attended today’'s webinar, we will
provide you with the Live to 100 campaign materials
to run the campaign at your firm.

But walit.....

For the first 10 Advisors that reply back, we will run this
campaigh FOR YOU!
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Thank You g
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Disclosure

Please be advised that this reference guide is for educational and background use only. All data is from sources believed to be reliable but cannot be guaranteed
or warranted. Please note that nothing in this reference guide is intended to be Compliance or Legal advice regarding your use of Social Media or any Marketing
Program. As such, any questions regarding the use of Social Media and Digital Marketing should be directed to your Compliance Department or Outside Counsel.
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