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Agenda

• What is Digital Marketing
• Who is your audience?
• What’s driving your campaign?
• Steps to Running 

a Successful Campaign
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What is Digital Marketing?
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Digital Marketing

• Digital Marketing encompasses 
all marketing efforts through 
digital channels, such as websites, 
social media, email, and search 
engines used to connect with 
prospects and current clients DIGITAL 

MARKETING

Website

Blog

SEO

Email

Social
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Source: How Financial Planners Actually Market Their 
Services, Kitces Report, Vol. 2  2019

How Advisors 
Are Marketing 
Today

Almost half of marketing 
now has digital component
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Advisors’ Top Strategic Initiatives

Source: Schwab Benchmarking Study 2019
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How do you run a successful digital marketing campaign? 

Putting Your Brand to Work
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Start With WHY
Why do you want to run the digital marketing campaign? 

Why?

Brand 
Awareness

Additional 
Subscribers

Stronger 
Client 

Relationship

Lead 
Generation
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SMART Goals

MEASURABLE
Your goal is quantifiable 

to track progress 
or success.

ATTAINABLE
Your goal is quantifiable 

to track progress or 
success

RELEVANT
Your goal aligns 

with your company 
mission.

SPECIFIC
Your goal is direct, 

detailed, and 
meaningful.

TIME-BASED
Your goal has a deadline.

S M A R T
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Setting Goals

• Don’t just say you want to generate 
“more” leads. Quantify it with a number 
that is both attainable and trackable. 
• A working goal could be: 

Generate 50 leads from the campaign 
and gain 2 new clients in 8 weeks.  



For Advisor Use Only. Not for Public Distribution.

The WHO
Who is your ideal client for the campaign?
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The WHAT
What marketing will you need for the campaign? 
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The Live to 100 Campaign
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Campaign Elements
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1. What is the Campaign/Resource?
Live to 100 Checklist
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2. Create Your Landing Page
What marketing will you need for the campaign? 
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3. Email Workflow
Live to 100 Campaign

Email 1 goes to all prospects 
and clients

Emails 2 and 3 are drip emails that will be 
triggered by the download of the checklist 
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Email Marketing
Email marketing is not DEAD! 

Source: Radicati Group 2020

Source: OptinMaster
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4. Post to Social Media
How to implement with a campaign
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What Networks?
Primary Social Media Network for Business

Source: Putnam Social Advisor Survey, 2019
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5. Additional Ways to Promote

BLOG PPC ADs PODCAST

POP-UP AD SEMINAR RADIO
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Email

Content

Social

Web

Print

Apps

Blogs

COPE (Create Once, Publish Everywhere)
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For Example…
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How do you tell the effectiveness of your campaign? 

Measuring Success
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Analyzing Data
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The Tools
Measuring the Success of Your Campaign
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The Metrics
Email Metrics

Source: Litmus.com

Top Email Marketing Metrics Used by Marketers in 2020

100
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25

0
Open rate Click rate Unsubscribe 

rate
Click-to-open 

rate
Bounce 

rate
Conversion 

rate
Deliverability 

or inbox 
placement rate

Email list 
size or growth 

rate

Spam 
complaint rate

95%
88%

73%
69%

55% 55%
47%

37% 35%
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The Metrics
Landing Page Metrics
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The Metrics
Social Media Metrics

1. Reach

2. Engagement

3. Shares

4. Clicks
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Metrics are Great, BUT….
What you do with the results is more important!
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If You’re Not Running Digital Campaigns….
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Your Brand Could Be Working….
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Let’s Recap

A successful digital marketing campaign relies on 4 things:

1. Goals and objectives

2. Ideal client persona

3. A useful resource or event

4. Analyzing the results



For Advisor Use Only. Not for Public Distribution.

For everyone that attended today’s webinar, we will 
provide you with the Live to 100 campaign materials 
to run the campaign at your firm. 

But wait…..

For the first 10 Advisors that reply back, we will run this 
campaign FOR YOU!



“Scrappy,” the Symmetry bull is a symbol of our firm’s belief in the long-term power of markets.

Thank You
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Disclosure

Please be advised that this reference guide is for educational and background use only. All data is from sources believed to be reliable but cannot be guaranteed
or warranted. Please note that nothing in this reference guide is intended to be Compliance or Legal advice regarding your use of Social Media or any Marketing
Program. As such, any questions regarding the use of Social Media and Digital Marketing should be directed to your Compliance Department or Outside Counsel.




